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DIGITAL DIARY PAPERS

Dearest Gentle Reader,

As the digital season turns, we find ourselves amidst a
most exquisite era, one where influence is ng longer
reserved for the few, but is earned by those bold enough
to own their voice, lead their communities, and craft
stories that command attention.

In this Women’s Month edition of Digital Diary, we take
inspiration from the grand world where society may
whisper, but it is the women who set the true tone.

From rising creator queens and platform debutantes, to
algorithmic dances and Al-powered courtships with
audiences, this month's insights reveal how brands can
embrace elegance, wit, and power in equal measure. The
digital ballroom is open and those who master the steps
will claim their place at the top of the social season.

Shall we begin the promenade?

...............................................................................




A HISTORIC DEBUT: Al
JOINS THE CABINET OF
THE UAE
GOOGLE'S Al: A MOST ;J'é
ATTENTIVE SHOPPING THE WORKEORCE
COMPANION WALTZ: AMAZON'S
GRAND Al DEPIIQYMENT

-

In an act of bold modernity,
the UAE welcomes an Al entity

into its Cabinet — a sleepless, : ¥ 4
In a most genteel turn, : Under the command of Lord .; - 2

; impartial advisor ready to
I Google introduces Al tools
AI N EWS gt H E guide with speed, precision, S

that turn even the vaguest of dispatches over a thousand Al

: : : and zero scandal.
S EASO N ’S M OS I shopping whims into curated tools to its empire. As duties

results. One need only whisper are redefined and new talents

I A L KE D —A Bo U I a desire, and its agentic Al summoned, the workforce

shall do the rest, with grace readies itself for a most
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META’S NEW RULE:

LINKS BELONG BELOW

Facebook, ever the fickle
host, now insists that links
reside in the first comment

— not the caption — should
you wish to remain in the

algorithm’s good graces.

THE REELS REGIME
REIGNETH SUPREME

Long or short, vertical or
horizontal, all videos now bear
the title of Reels. The “Video"
tab is no more, but worry not,
dear creator: the feed remains
unchanged and still favours
Reels above all.
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LINKEDIN UNVEILS A
SEASON OF SEAMLESS
VIDEO SPLENDOUR

With Adobe Express now
seamlessly integrated, crafting
LinkedIn-ready video ads
requires no downloads, no e
fuss, and absolutely no drama »
— just pure, professional polish. &
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AL SRS

THE MOST

NOTEWORTHY
DEVELOPMENTS

IN ARTIFICIAL
INTELLIGENCE

Dearest Gentle Reader,

Word has reached our parlour
that Google has unfurled

two most distinguished
innovations: Al Mode and
Deep Search, now dazzling
users across the Americas,
with India soon to follow.

Al Mode offers a
conversational companion so
capable, it can navigate even
the most complex queries with

FLUME DIGITAL DIARY

graceful ease. Meanwhile,
Shopping Mode and its
charming escort, Agentic
Checkout, allow one to merely
whisper their whims — and
Google, like a most attentive
suitor, shall see it done.

OUR COUNSEL

Could this truly be the end of
traditional search, as many

so boldly claim? Perhaps not.
Rather, it appears to be but a
new journey down the digital
funnel, this time accompanied
by a clever Al companion,
guiding users and assisting
brands to be discovered in
ways both wise and most
intent-driven.
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THE MOST
NOTEWORTHY
DEVELOPMENTS
IN ARTIFICIAL
INTELLIGENCE
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AN UNPRECEDENTED
APPOINTMENT:
THE Al MINISTER OF
THE REALM

In a striking act of modernity,
the sovereign rulers of the
United Arab Emirates have
welcomed an Al entity to
their Cabinet — a debutante
like no other. Unburdened by
sleep, ego, or fatigue, this
new advisor promises counsel
delivered with swift precision,
reshaping governance with
tireless logic.

THE WORKFORCE
WALTZ: AMAZON'S
Al-DRIVEN
TRANSFORMATION

Across the sea, Lord Andy
Jassy of Amazon deploys over
a thousand Al instruments
across the empire. From
warehouse ledgers to
customer exchanges, these
tools rewrite roles and
rhythms, prompting a graceful
exit for some positions and

a grand entrance for new,
digitally attuned skills.

OUR COUNSEL

Al is no passing fancy.
Brands must wield it as both
shield and sword: a means to
guard operations, accelerate
decision-making, and train
their workforces for a future
already arriving. Elegance
lies not in resisting the dance,
but in learning the steps with
foresight and intent.

AUGUST 2025
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INSTAGRAM DISPATCHES
FROM THE DIGITAL TON

o,

A NEW REPOST
FEATURE UNDER
COURTLY
CONSIDERATION

In a rather genteel
experiment, Instagram is
testing a “repost” feature,

not unlike the whispered

nods passed along at Lady
Danbury’s soirées. This
refinement allows esteemed
creators to showcase
another’s post directly on their
own feed. A subtle curtsy to
the original creator, it elevates
visibility and reimagines
content sharing as an act of
tasteful curation.

THE DEBUT OF EDITS:
A NEW MUSE FOR
CREATIVE ASPIRANTS

From the grand halls of

Meta arrives Edits -

a standalone app crafted

to rival CapCut. Bestowed
with an array of advanced,
Al-powered tools, it allows
creators to sculpt polished,
professional content — all from
the convenience of their own
devices. The result? Stories as
sharp as a fan's snap, and just
as likely to turn heads.

OUR COUNSEL

The digital season now invites
creators to extend their reach
through reposting, deepen
bonds with longer-form Reels,
and elevate quality with Al
editing. Those who embrace
these tools not as shortcuts,
but as instruments of strategy
and craft, shall waltz ahead

in the ever-busy ballroom

of content.

AUGUST 2025
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A NEW SEASON
DAWNS FOR META

META DOTH PREFER
THY LINK IN THE
COMMENTS

As is now widely whispered,
placing a link in your caption
Is akin to arriving late to the
ball — it simply won't do. Meta
recommends links be placed
in the first comment, should
one wish to remain in the
algorithm's favour. A small
shift, but one that earns the
grace of the host.

THE REELS REGIME:
FACEBOOK DECLARES
ONE FORMAT TO RULE

THEM ALL

Henceforth, all video uploads
on Facebook - short, long, live,

FLUME DIGITAL DIARY

or polished — shall bear the
name Reels. The “Video" tab
has been stylishly rebranded,
yet the feed's true allegiance
remains unchanged: Reels
reign supreme.

OUR COUNSEL

While the temptation may rise
to share videos of any length,
wisdom favours brevity.

Reels are the belle of the
algorithmic ball — short, smart,
and snappy. Tailor your tale to
suit the tempo and your brand
may find itself centre stage,
charming both loyal subjects
and curious newcomers alike.

META'S Al
INNOVATIONS GRACE
THE SOCIAL COURT

Meta unveils its latest suite
of Al enchantments: tools
that conjure video highlights,
animate images, personalise
content, and even automate
entire ad campaigns - all
with effortless charm and the
promise of scale.

A sparkling debut, to be sure.

OUR COUNSEL

While these tools may dazzle
with their speed and simplicity,
one must not bow too quickly.
True brand brilliance requires
more than automation. It
demands instinct, nuance, and
a human eye for what truly
connects. For in the end, it is
not simply what is made, but
how it speaks that determines
whether a message earns its
place among the Ton.

AUGUST 2025



10

A SYMPHONY

FOR THE SEASON:
TIKTOK CONDUCTS
THE FUTURE

OF CREATION

; " Wil
] *™  INTHE GRAND OF ELEGANCE
~ O BALLROOM OF AND EMISSIONS:
S MONTENT CREATION,  TIKTOK ENTERS THE
i TIKTOK'S Al GREEN COURT
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4 ' SYMPHONY STEALS

THE SPOTLIGHT

TikTok unveils its

Symphony Creative Studio:
an orchestration of Al tools
capable of spinning brand
videos from mere product
links, now adorned with

Getty Images, avatars, auto-
editing, translations, and daily
prompts. What once took a
team now takes a whisper.

In @ move to marry content
with conscience, TikTok
partners with Scope3 to track
the carbon footprint of ad
campaigns. From impression
to impact, every emission

is accounted for —a rare
moment where algorithms
and accountability align.

OUR COUNSEL

Is this virtue — or vanity
dressed in green? The sceptic
may call it a masquerade,

but transparency, even when
tactical, may still grant your
brand honour in the eyes of a
climate-conscious Ton.

AUGUST 2025
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THE SOCIAL

SOIREE CONTINUES:
A DEBUTANTE
SEASON FOR

VIDEO ON LINKEDIN

EFFORTLESS
ELEGANCE: LINKEDIN
+ ADOBE EXPRESS

With Adobe Express now
seamlessly entwined with
Linkedln Campaign Manager,
brands can craft and push
video ads without the tiresome
back-and-forth. No uploads,
no reformatting — only smooth,
streamlined storytelling.

FLUME DIGITAL DIARY

A DAZZLING DEBUT:
“FIRST IMPRESSION"
ADS

Short, vertical, and designed
to dazzle, these new ad
formats arrive alongside
sharper search, smarter
analytics, and a refreshed
feed. It's a season of polish

and every brand gets a chance

to waltz into the spotlight.

OUR COUNSEL

Automation may offer ease,
but beware the ballroom of
sameness. If everyone uses
the same templates, what
becomes of distinction?
Dazzle, yes, but only if

your story still sings beneath
the sparkle.

11
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WHISPERS IN

THE DIGITAL
DRAWING ROOM:

THE EVER-CHANGING
AFFAIRS OF X

COMMUNITY NOTES
RISE: THE TON TAKES
CHARGE OF TRUTH

In a rare democratic twist,

X now hands the quill to its
users. With Community
Notes, trusted contributors
may append clarifications to
any post — a genteel form of
fact-checking, by the Ton,
for the Ton.

THE LONG WALTZ:
TWO-HOUR VIDEOS
ARRIVE

Brevity bows, and in steps
longform. X now welcomes
videos up to two hours long
—a grand leap for lectures,

behind-the-scenes tales,
and immersive storytelling
destined to captivate more
than a scroll-by glance.

OUR COUNSEL

By joining the ranks

of Community Notes
contributors, brands position
themselves as trusted
stewards of integrity, a virtue
most prized in high society.
The allowance for longer
videos affords an opportunity
to court audiences with in-
depth storytelling, thought
leadership, and behind-the-
scenes intrigue, building
admiration that extends far
beyond a mere fleeting glance.

12
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WHERE
WHIMSY MEETS
THE ALGORITHM:

PINTEREST’S SEASON B 3
OF DISCOVERY

s -"1

Al COLLAGES & THE
ART OF DISCOVERY
Pinterest has unveiled a And as fashion and fancy OUR COUNSEL
most marvellous suite of wait for no one, a new \ :
, i Indeed, Pinterest’s Al collage
Al-powered tools, designed Trends Insights tool now ,
, , generator promises to dazzle
to dazzle the eyes and quicken graces the platform, ensuring : ,
j , : with pretty pictures and
the heart. Chief among them one might discover the next
: , , , curated product boards.
Is an Al collage generator, grand thing before it garnishes e ,
, : However, while jumping on the
which curates and assembles every drawing room board PR
: , : next big thing before everyone
products into enchanting, In the land.

else may sound tempting,
chasing trends can leave

your brand running in circles.
Sometimes, originality and
authenticity still outshine even
the most polished Al creations.

shoppable tableaux, each
speaking the elegant visual
language the Ton has come
to adore.
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A MOST DARING

ENTRANTTO
THE BALLROOM:
THE PROMISING RISE

OF BLUESKY

DECENTRALISED
GOVERNANCE:
EACH HOSTESS
RULES HER OWN
SALON

On BlueSky, each hostess (or
brand) may now set the tone,
rules, and rhythm of their own
digital salon. It is no longer the
chaperone who dictates — but
the salonniere herself.

FLUME DIGITAL DIARY

CHOOSE THY
ALGORITHM: A
MARKETPLACE OF
INTENT

In a most thrilling innovation,
BlueSky presents its Algorithm
Marketplace, where each user
may select the algorithm that
best suits their preferences,
be it gossip, commerce,

or enlightenment. Brands

may now study these

delicate choices, presenting
themselves only to the most
eager debutantes and dukes,
ensuring their offerings find
eyes most inclined to admire.

OUR COUNSEL

By curating content within
bespoke digital salons and
observing which algorithms
users select, brands may
precisely tailor their courtship,
ensuring their overtures land
where they shall be most
enthusiastically received.

It is, in truth, targeted
marketing with the precision
of a well-placed fan flutter.

14
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ADDITIONAL DELIGHTS
FOR THE DISCERNING
DIGITAL TON

A WHISPER FROM
THE HOUSE OF
META

0N

Word has it that Meta shall
return ads to WhatsApp
Status, appearing betwixt
updates from one’s
companions. Targeting
remains gentle — by city,
tongue, and channels
followed. Channels shall also
rise through promotion and
subscriptions. A notable shift,
though the Ton may eye it
warily, it is an interesting one
to watch.
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THE CROWN
JEWEL OF THE
CONTENT SEASON:
YOUTUBE UNVEILS
ITS GRANDEST
INNOVATIONS

AlI-POWERED
DUBBING: THE
DEBUTANTE'S VOICE
HEARD ACROSS
CONTINENTS

AN Nve
\ SN N

W=

Z

With Al-driven dubbing,
creators can now echo

across languages, sharing
stories, insights, and charm
beyond borders — no
translator required. What once
stayed local, now resonates
worldwide.

FLUME DIGITAL DIARY

THE SHOPPABLE
BALL BEGINS

YouTube's shopping
integration turns admiration
into action. While the music
plays, viewers may purchase
the wares before them —

seamlessly, stylishly, instantly.

OUR COUNSEL

When content becomes
commerce, timing is
everything. Tell a tale, delight
the senses, and close the loop
—all in one elegant motion.

16
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' THE TRUE ART
LIES IN PACE.
NOT SPEED.

IN STORY,
NOT SPIN.
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