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SOCIAL MEDIA TEA SPILLS:  
AUGUST 2024

AI NEWS ROUNDUP:  
AUGUST 2024 – TOP STORIES
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WHAT MAKES FLUME’S PAID MEDIA SQUAD SO DAMN GOOD? 
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WHY PAID MEDIA MATTERS FOR RETAIL 
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A SNEAK PEEK AT SHOPPING AD TRENDS 

HERE’S A TASTE OF WHAT ’S HOT  
(BROUGHT TO YOU BY YOUR FAVOURITE MEDIA GENIUSES)
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VISIT OUR SITE




